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VALUE
Align Productsto Customers via CONTENT
Accelerate internal and external learning via CONTENT

FOCUS

1.
2.
3.
4.
S.

SYNCHRONIZEontent sources.

ALIGN products to customers.
DELIVERcontent to customers

ALERTS monitor opportunitiesand risks.
AUDITS for upgrades, security or recovery.
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This famous woodblpehktshowshe beauty and relationshifysrfractals.
Urderstanding part of a fractal offers relatrighfizross the entire fractal.
SpeedSynch fractal perspectives make Web and Social Media assets work hard.
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. About UNIQLO

- News Releasos

- CSR Activities

P

Contact Us.

R&D Centers

Paris, Milan)

UNI
QLO

STRATEGY

ACIAD AL TEPES

(Tokyo. New York,

About UNIQLO
Mission & Vision
Global R&D

Bl Business Overview Bl Business Model

Materials B Manufacturing
I Corporate Information

Il IR Information (FAST RETAILING CO.,LTD.)

v Praduction & Procurement

Store Development/Store Design Guality Control and Production
Distribution Manigsment/ Progresa Management
Inventery Management (TAKUMITEAM)
e Merchandising B frcrories
Markating Materials Manufacturers n
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Japin Stores  UNIOLO International Stores,
Online Stere, Custemer Services
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Search

Channel Offers
Contem& Customers
Time . Sales

Media
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